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Mass Media’s Perspective On Socio-Cultural
Attitudes To The Body And Social Appearance
Anxiety

Abstract

In recent years, the perception of health and the ap-
pearance of the body have been reshaped due to the inf-
luence and pressure of many factors such as globalizati-
on, popular culture and mass media. In particular, ideal
beauty and body images are shown through the media,
and the society adopts what ideal standards and measures
should be. This ideal beauty presented by mass media
offers individuals various criteria and standards to have
the ideal appearance or body. People who do not comp-
ly with these criteria are directed to the beauty industry
in order to reach the ideal beauty standards. Thus, espe-
cially women are directed to consumption through the
beauty discourse created through the beauty industry and
the media. In addition, when we look at the information
given through the media, it is seen that overweight not
only affects physical appearance but also affects mental
health negatively. This situation causes people to search
for more concerns about appearance. People try to get
rid of these worries and problems by spending too much
on various nutrition and diet programs. In this study, the
role of the media in the emergence of socio-cultural atti-
tudes towards the body and social appearance anxiety is
evaluated.

Keywords: Mass Media, Body Anxiety, Social Appe-
arance, Medical aesthetic, Ideal Appearance

Bedene iliskin Sosyo-Kiiltiirel Tutumlar ile
Sosyal Goriiniis Kaygisi Kavramlarina Medya
Rolii Acisindan Bakis

Ozet

Son yillarda kiiresellesme, popiiler kiiltiir ve medya
gibi bir¢ok unsurun etki ve baskisindan dolay1 saglik al-
gist ve bedenin goriimiin yeniden sekillenmesine sebep
olmustur. Ozelikle medya araciliiyla giizellik ve beden
temsilleri gosterilerek ideal standart ve oOlgiilerin nasil
olmas1 gerektigini topluma benimsetilmeye ¢alisiimak-
tadir. Kitle iletisim araglar1 araciligiyla gosterime konu-
lan bu giizellik sdylemi yoluyla bireylere ideal goriiniise
yada bedene sahip olmak i¢in ¢esitli kriter ve standartlar
ortaya koymaktadir. Ortaya konan bu kriterlere uyma-
yan kisileri de belirtilen giizellik Slgiilerine ulagsmalar1
icin gilizellik endiistrisine yonlendirilmektedir. Boylece
giizellik endiistrisi ve medya araciligryla olusturulan gii-
zellik sdylemi yoluyla 6zellikle kadinlar tiiketime yon-
lendirilmektedir. Ayrica medya araciligiyla vb. yollarla
verilen bilgilerde fazla kilonun sadece fiziksel goriiniim
iizerinde degil ayrica ruhsal saglig1 da olumsuz etkiledi-
gini One siirerek insanlarin goriiniisle ilgili endiselerinin
daha da aratmasina sebep olmaktadir. Kisiler yasadiklar1
bu endise ve sorundan kurtulmak i¢in ¢esitli beslenme ve
diyet program ya da uygulamalarina harcamalar yaparak
yasadiklar1 bu olumsuz durumdan kurtulmaya caligmak-
tadir. Bu ¢alismada da bedene iliskin sosyo-kiiltiirel tu-
tumlar ve sosyal goriiniis kaygisinin ortaya ¢ikmasinda
medyanin rolii bakilmasi amaglanmaktadir.

Anahtar kelimeler: Kitle iletisim Araclari, Beden
Kaygisi, Sosyal Goriiniim, Medikal Estetik, Ideal Gorii-
nim
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Introduction

Sociology of the body tries to understand the socio-cultural factors that make up and regulate the body. Accor-
ding to Turner (1984), body sociologists distinguish between internal and external dimensions of the body when
examining the body. According to him, the external body is the representation of the body in the public sphere and
its arrangement and design according to the external environment. Fields such as art, fashion, consumption, mass
media and gender are the analysis of the outer body. The inner body is also concerned with the internal structure of
the assembled parts. In other words, while the problem of the outer body is seen as representation, the problem of the
inner body is the control of desires, passions and needs in line with social interests. In this context, the inner body fun-
ctions as the subject of many disciplines such as medicine, biology-anatomy and medical sociology, phenomenology,
history of science and philosophy of science, gender and sexuality, health and population policies. When we look at
the perspectives of ancient societies on the body, it is seen that an inner body-centred understanding is dominant. In
the past, when the body was mentioned, the inner body was perceived more. The inner body was also interpreted as
‘body’s moral training’. In the periods when this understanding was dominant, people were valued and cared for by
their internal physical characteristics such as character, morality and virtue.'

In the past, it is seen that the evaluations about the person were made by taking into account the inner world of
the person, in other words, his character and moral characteristics. However, today, this situation has undergone a
transformation by taking into account the body and external appearance of the human being through the visual culture
transmitted through the consumption culture and the media. In this transformation, individuals need to attach great
importance to external (visual or formal) appearance in order to be accepted in social life and to be popular. In this
context, people try to attract the attention of others by taking care of their clothing, using clothes and items of popular
brands, or going to luxury places and sharing them on social media.’

In other words, the body, which is the place of existence in social life, is designed within the social and cultural
structure. Since it has a social dimension, people express their thoughts, feelings, pain and sadness, joys, ideologies,
love, pleasures, attitudes and many other things through the body. In this context, the body has an important place
in social life. In daily life, interpersonal communication or social relations are realized through the contact of bodies
with each other. This interaction between people in social life has also led to the emergence of body-oriented inter-
ventions.?

Showing the fictional body shapes of the people shown in the media or the aesthetic operations they have undergo-
ne affects the perceptions of people who are not satisfied with their body appearance and creates a desire for them to
make similar medical operational changes. In addition, the rapid changes in the field of plastic and aesthetic surgery
and the constant change in aesthetic operation methods and the showing of these changing applications by famous
people through movies, TV series, advertisements and social media increase the demand for aesthetic operations.*

According to Featherstone (1993), the inner body (spirit-emotion-morality-virtue-wisdom, etc.) has been replaced
by the physical body (beauty-aesthetics, etc.) with the consumption culture today. “In the consumer society, the pro-
tection of the inner body exists to beautify the appearance of the physical body.” The inner body, which was valued
in the previous periods, has left its place to the value of the physical body with the consumption society. According
to Featherstone, this situation has brought about the commodification of the body and people like piercing, cutting,
burning, tying to change their body shape and appearance. With practices, people tried to redesign their bodies. In
other words, advertisements and fashion products shown in the media, which have an important role in ensuring the
spread of consumption culture, lead individuals to consumption related to the beauty of their physical body. Messages
are given to people that they should give importance to their bodies, especially through advertising and fashion. Thus,
people experience various surgical and aesthetic applications/operations in order to reach ideal body and beauty
standards.’

1 Kadir Canatan, “’Medeniyet degisimi: Nefis terbiyesinden beden terbiyesine”, Beden sosyolojisi (Iistanbul: A¢gilim Kitap, 2015), 348-349
2 Kadir Canatan, Beden sosyolojisi (Istanbul: A¢ilim Kitap, 2015), 15-17

3 Ejder Okumus, <’Bedene Miidahalenin Sosyolojisi”’, Beden Sosyolojisi (Istanbul: A¢ilim Kitap, 2015), 49-63.

4 Deniz Sezgin, “Toplumsal cinsiyet perspektifinde saglik ve tibbilestirme.” Sosyoloji Arastirmalar: Dergisi 18.1 (2015), 153-186.

5 Mike Featherstone, “The body in consumer culture.” Theory, culture & society 1.2 (1982): 18-33.
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1.Body

The human body is, in fact, an entity that has simultaneously physical and metaphysical dimensions. While the
physical structure of man is related to his body/limbs, his metaphysical structure constitutes his spiritual, inner and
motivational existence. In this context, the body is an entity in the world of objects with its organic structure, volume,
shape and colour. It is an entity that is consciously separated from the world of objects and reveals its unique features
or form.¢ In this respect, the body can be explained as a concept that has a multidimensional structure that includes
biological and psychological factors internally and social factors externally.” Due to this complex structure, the body
has recently started to be the subject of many disciplines. The body is a central issue, especially when researching in
areas such as gender, race, identity, politics, science, technology and globalization. In this context, sociology of the
body, which is a new branch of sociology; It examines the social aspects affecting the physical structure of the human
being, the place of the human body in social relations and interaction, the reflections of social change and social inte-
ractions on the body, and the culture-body relations in terms of social reality, representations of the body and its social
dimensions, and has contributed greatly to studies in this field in recent years.® For this reason, the prominent field
of study in body sociology is the body’s being influenced by social factors. In other words, it considers the body as a
whole, together with the norms, rules and values of the group to which we belong, as well as our social experiences.
However, the reshaping of the body under the influence of social and technological changes poses a problem.’

2. Social Appearance Anxiety

According to Leary and Kowalski (1995), social appearance anxiety aims to have an impact on other people. If the
person thinks or feels that he or she cannot make a good impression or impression on others, this causes the person
to experience anxiety. This state of anxiety is also defined as social appearance anxiety.'” Social appearance anxiety
is defined as “people’s reaction to the evaluation of their physical structure by others”. People generally have ideas
about their own physical structure or appearance. However, some people are concerned about how their appearance
is perceived by others.!! In this context, the state of anxiety, uneasiness and tension that individuals feel while their
external appearance is evaluated by other people is called social appearance anxiety.'?

According to Sabiston et al. (2014), there are many reasons that cause social appearance anxiety in people. These
include environmental and social stimuli in daily life, the person’s perception of physical appearance, and medi-
a-based stimuli related to body appearance. Social appearance anxiety can be defined as the fear of being disliked or
perceived negatively by other people because of one’s physical appearance. In this context, the concept of social ap-
pearance anxiety is a broad concept that includes not only variables such as height and weight, but also variables such
as the person’s skin colour, nose structure, face shape, and hair colour."® In other words, social appearance anxiety is
the perception and evaluation of people’s bodies and physical appearances caused by negative body image.'*

3. Mass Media

The concept of media is generally used instead of the concept of mass media when people communicate and
interact with each other in daily life. Media, a word of Latin origin, is derived from the singular word “medium”,
which means middle, instrument and environment. In the dictionary of the Turkish language institution, the concept
of media is defined as means of communication or communication environment. The concept of “mass media”, whi-

6 Zilkif Kara, “Beden sosyolojisinden 6liim sosyolojisine: interdisipliner bir yaklasim.” Beden sosyolojisi (2011), 23-43.

7 Natalia Sira, Body image: Relationship to attachment, body mass index and dietary practices among college students. Diss. Virginia Poly-
technic Institute and State University, (2003), 6-7

8 Ejder Okumus, ’Bedene Miidahalenin Sosyolojisi”, Beden Sosyolojisi (Istanbul: A¢ilim Kitap, 2015), 45-63.
9 Anthony Gidens, Beden: Yeme, Hastalik ve Yaslilik, Sosyoloji i¢cinde(Ankara: Ayra¢ Yayinevi,2000), 124-144

10 Aysel Cetinkaya - Gamze Yetkin Cilizoglu, ’Beni bastan yarat! Bedenin idealize edilerek sosyal medya araciligiyla yeniden yaratilmas:1”
Kocaeli Universitesi Sosyal Bilimler Dergisi, 2/38(2019), 33-54

11 Hiilya Ciar- Nuray Keskin, <’Ogrencilerin Sosyal Goriiniis Kaygisinin Ogrenim Yeri Tercihlerine Etkisi”, Electronic Journal of Vocatio-
nal Colleges, 14.4(2015), 457-465.

12 Elizabeth Hart, et al. “Tie measurement of social physique anxiety”, Journal of Sport and exercise Psychology 11.1 (1989), 94-104.
13 Trevor Hart, et al. “’Development and examination of the social appearance anxiety scale” Assessment 15.1(2008), 48-59.

14 Tayfun Dogan, “Sosyal Gériiniis Kaygis1 Olcegi’nin (SGKO) Tiirkge uyarlamasi: gegerlik ve giivenirlik ¢alismasi.” Hacettepe Universitesi
Egitim Fakiiltesi Dergisi 39/39 (2010), 151-159.
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ch expresses the written and oral press in English, is also expressed as “mass media” when translated into Turkish.'s

It is seen that media tools fulfil many important functions in daily life. One of these functions is to provide infor-
mation and news to individuals and society. The purpose of the emergence of media communication tools is to inform
the society and large segments of any subject. However, mass media also fulfil many other functions besides giving
news and information. Media tools also fulfil many functions such as socialization, motivation, contribution to the
development of culture, preparing a discussion environment, education, integration and entertainment. Thanks to the
socialization feature of media communication tools, individuals come together around common values and goals,
and the idea that the individual is a part of the society is formed. This situation enables people to be clamped and
motivated around the same facts. In addition, discussion programs made through mass media enable people to better
understand each other and develop different ideas. In addition, it is possible to develop literacy in the society thanks
to the education programs made through these media tools.'®

3.1. The Effect of the Mass Media on the Spread of Culture and Consumption
Culture

Mass media play an important role in the elimination of barriers arising from national borders in the globalization
process. Thanks to technology or mass media, people who are far away from each other can easily connect among
themselves, and long distances are no longer a problem. Thanks to these features, mass media have both provided a
technological transformation in the world and caused great changes and transformations in social and cultural dire-
ction.

The local extensions of the media, which has become globalized together with the globalization process, convey
their tendencies, messages, culture and thoughts to all parts of the world through mass media. Although this expan-
sionism provides some conveniences, it causes the emergence of a new understanding of culture by causing local
cultures to change and transform over time due to the strong and dominant global media system.!” As a result of this
situation, culture turns into a marketing tool that serves the interests of certain individuals and groups. In this con-
text, the hegemony of media tools over society has brought about many transformations. This situation has led to the
emergence of new cultural formations. It has led to the emergence of popular culture, especially as a mediatic form
that is accepted by a large part of the society and directs and shapes daily life. This emerging new culture significantly
affects the habits, tastes and preferences of individuals and society, leading them to consumption in line with the aims
and interests of the global actors.

3.2. Mass Media and Body Relationship

Due to the importance of physical health in today’s public life, there is an increased interest in the body. Consump-
tion frenzy and over-nutrition, which emerged as a result of directing individuals to consumption with mass media
in the society, have led to an increase in obesity. While it is seen that people who experience this situation are afraid
of social exclusion over time, it is seen that they are also in search of redesigning their bodies in order to return to
their old lives. Reshaping the body is done through diet and sports programs or using various drugs and chemicals
and aesthetic surgery.

People try to be satisfied with this situation by making various expenses, especially in order to have the neces-
sary and ideal body shape through the media. The required body appearance is shown to people in detail through
the media, and in this way, people are directed to consumption in order to have more beautiful and younger bodies.!®
The media, fashion and beauty industry acts as the main authority that sets the standards for bodily appearance. This
authority presents the body shape determined according to certain measurements and criteria as the ideal body. After
the ideal patterns for the body are determined, the photos of the previous and the next state of the product or service
to be sold are shown. The former state is generally presented with a negative look, with no make-up facial expression,
unkempt hair and old-fashioned clothes. In the next state pictures, happy and smiling body and facial expressions

15 Deniz Akbulut, Halkla Iliskiler Perspektifinde Medya(istanbul: Der Yaymlari, Istanbul, 2017), 6-7
16 Zygmunt Bauman, Kiiresellesme: Toplumsal Sonuglar, (Istanbul: Ayrmti Yaymlari, 2010), 108

17 Hasan Hiiseyin Taylan-Umit Arklan, “Medya ve Kiiltiir: Kiiltiiriin Medya Araciligiyla Kiiresellesmesi.” Sosyal Bilimler Dergisi 10.1
(2008), 86

18 Aysel Cetinkaya - Gamze Yetkin Cilizoglu, “’Beni bastan yarat! Bedenin idealize edilerek sosyal medya araciligiyla yeniden yaratilmas:™
Kocaeli Universitesi Sosyal Bilimler Dergisi, 2/38(2019), 33-54
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with ideal body size and appearance are shown. This situation causes the feeling of “why shouldn’t I be like this” in
people. Because of this situation, unrealistic images are often shown in the media about the products that are wanted
to be sold about body image, especially through advertisements. Especially with diet programs for weight loss, unre-
alistic practices that are difficult to implement are frequently included."

It is a widely discussed topic that the media has a serious impact on the perception of body image. Because the
body, which is shown as the ideal body based on certain standards and measures, is recognized and accepted by the
society through the media.* In addition, the body shapes of famous models are constantly shown in the media and
the people who are exposed to them are affected by this situation and want to perform various surgical or similar
medical applications in order to resemble the model celebrities in the media.?' Especially in matters related to the
body, individuals are told that they should be healthy, look young and dress stylishly, and so a sense of urgency is
aroused in them.?

3.3. Relationship Between Social Appearance Anxiety and Body

According to Baudrillard (2010), the body is a good consumption tool that can be used by the capitalist system.
The person is persuaded by expressing that the investment made in the body is for the person’s own benefit. In fact,
the person has to make this decision not with his free will, but with the direction of emotions and perceptions formed
through various consumption tools.? According to Bauman (2010), the secret of today’s society is the emergence
of an artificially produced sense of subjective inadequacy. This situation causes people to develop the feeling of not
being satisfied with what they have within their means. Especially rich people’s display of their experiences and op-
portunities in daily life with various media tools causes people to feel dissatisfied with what they have. Thus, wealth
becomes an object of worship.*

Tiggeman and Slater (2014) focused on the relationship between girls’ media exposure and body image concerns in the
pre-adolescent period. As a result of the study conducted on 189 girls, it was determined that as the time spent on social me-
dia increased, the person’s body surveillance increased and this situation decreased body satisfaction, thus increasing body
image anxiety. In addition, a positive relationship was found between decreased satisfaction with their bodies and dieting.
Therefore, a strong correlation was found between the time spent on social media and body image anxiety.?

In this context, body shapes presented under the name of ideal body through various media tools affect the body
perceptions of individuals. By comparing their own bodies with the ideal body, individuals cause negative feelings
about their bodies such as deficiency and inadequacy. Therefore, people feel obliged to make an effort to beautify
their body in order to get rid of these negative emotions.

3.4. Social Appearance Anxiety and Mass Media Relationship

By looking at the ideal measures and standards in media, fashion and culture domains that people develop feelings
and attitudes about their bodies. If people have an inconsistency in their own bodies regarding these ideal body mea-
surements, this situation negatively affects the body perceptions of the people and compels them to re-evaluate their
bodies.? In other words, by showing advertisements about the body in the media, people are tried to be directed in this
way. The main purpose of these advertisements is to encourage people to consume about their bodies. People who did
not have any problems with their bodies or did not feel deficient before, after watching the advertisements with ideal
body content, start to find various defects about their bodies and thus they have to make various expenses regarding the
parts they see as flaws and deficiencies. However, it is tried to make it feel as if body change is a necessity through the

19 Fatih Caki, “Bati-dis1 toplumlarda genglik ve beden Imaj1.” Beden Sosyolojisi (2011), 307-324.

20 Steve Sohn, “Body image: Impacts of media channels on men’s and women’s social comparison process, and testing of involvement mea-
surement.” Atlantic Journal of Communication 17.1 (2009), 19-35.

21 Mustafa Chopan, et al. “Plastic surgery and social media: examining perceptions.” Plastic and reconstructive surgery 143.4 (2019), 1259-
1265.

22 Nicole Landry Sault, ed. Many mirrors: Body image and social relations. Rutgers University Press, 1994
23 Jean Baudrillard, Tiiketim Toplumu: Séylenceleri/Yapilari (Istanbul: Ayrint1 Yayilar1,2010), 166
24 Zygmunt Bauman, Kiiresellesme: Toplumsal Sonuglar, (Istanbul: Ayrmti Yaymlar1,2010), 108

25 Marika Tiggemann - Amy Slater, “NetTweens: The internet and body image concerns in preteenage girls.” The Journal of Early Adoles-
cence 34.5 (2014), 606-620.

26 Mehmet Kilig, Universite 6grencilerinin sosyal goriiniis kaygilart ile benlik saygilart ve yalmzlik diizeyleri arasindaki iliskinin incelenme-
si. MS thesis. Saglik Bilimleri Enstitiisii, (2015), 6-8
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images about the body, which are sometimes presented in a way that we are not aware of in the daily life. In particular,
people are exposed to hundreds of pictures, photos or visuals about the body in daily life through social media, newspa-
pers, television, magazines, movies, TV series and billboards. In this way, the need motive is created in people and thus
people resort to various treatment methods to eliminate the deficiency and discomfort related to their bodies.’

Fardouly, Vatanian et al. (2015) wanted to experimentally investigate the effect of Facebook use on women’s
mood and body image, whether these effects differ from those of an online fashion magazine, and whether the ten-
dency to compare appearance mitigates any of these effects. As a result of the research, it was determined that people
who spend time on Facebook and see body-related images have a more negative mood than people in the control
group who visit normal websites.?® In the study of Cohen, John, and Slater (2017) to determine the relationship
between body image concerns of young women and social media use, it was determined that there was a relationship
between social media use and body image concerns.”

Social media use such as Facebook and Instagram is common, especially among women. In these social networks,
close friends, family members and famous people are often followed and evaluations and image comparisons are
made about their shares. As a matter of fact, Fardouly, Lenny et al. (2015) conducted a study to examine the relations-
hip between social media use and body image among university students, and it was found that there was a positive
relationship between Facebook use and body image concerns. Considering the time spent on social media, it has been
determined that users have negative feelings about their own appearance as a result of the comparison between their
friends and famous people and their own bodies. Therefore, women who spend longer time on Facebook are exposed
to more anxiety about their bodies as they compare their appearance with other people.

4. Body Intervention Practices in the Consumer Society

According to today’s modern lifestyle, being healthy alone is not considered valuable enough. It is argued that the
individual should look beautiful as well as be healthy. In the modern world, it is not enough for bodily limbs to be
healthy, to have a problem-free skin and to have anatomical harmony. Along with these, it is emphasized that the body
should comply with the determined ideal beauty and standards, and this situation is shown as a need for people.*® In
this context, in modern societies, the body is consumed in many ways within the order established by the capitalist
system. In particular, individuals have to experience many aesthetic and surgical experiences in order to have a body
of ideal beauty. However, people use the products of the cosmetic industry as an indispensable part of daily life for
the sake of being more beautiful and aesthetic appearance.

In the capitalist-social order, individuals associate being healthy with the body looking young and healthy. From
this point of view, the perception of individuals owning and protecting their bodies is created. Accordingly, individu-
als experience various aesthetic and surgical experiences in order to beautify their bodies. In this process, mass media
have an important role in experiencing this process. In today’s society, a perception of beauty is created through body
image (or images) especially through the media. This beauty discourse, which is displayed through mass media, of-
fers individuals various criteria and standards to have an ideal appearance or body. Individuals who do not comply
with these criteria are directed to the beauty industry in order to reach the specified beauty measures. Thus, especially
women are directed to consumption through the beauty discourse created through the beauty industry and the media.’!

Particularly in the context of gender and sexuality, body intervention is one of the most important problems of
modern societies. Especially in the Western countries, the issue of homosexuality has become an important issue that
is spreading more and more day by day. In fact, homosexuality is legalized in many Western countries and this issue
is tried to be normalized in society. “Here, it can be said that the same couples interfere with each other’s bodies with
homosexuality, and on this occasion, a new channel for body interventions has been opened in the society”. It seems
that this situation will have serious effects on both the family and the social structure.?

27 Okan Baldil, Post-modern estetik ve saglk anlayislari: Tiirk halkinin beden imaji iizerindeki etkilerinin dl¢iilmesi iizerine bir arastirma.
MS thesis. Sosyal Bilimler Enstitiist, (2014), 72-73

28 Jasmine Fardouly, et al. “Social comparisons on social media: The impact of Facebook on young women’s body image concerns and
mood.” Body image 13 (2015), 38-45.

29 Rachel Cohen, , et al “The relationship between Facebook and Instagram appearance-focused activities and body image concerns in young
women.” Body image 23 (2017), 183-187.

30 Orhan Bingdl, “Estetik cerrahi miidahaleler ve modern beden: Samsun ili 6rnegi.” Yayimlanmamus doktora lisans tezi, Sivas: Cumhuriyet
Universitesi Sosyal Bilimler Enstitiisii(2015), 100-101

31 Ipek Ozgen, “Tiiketim kiiltiirii ve medyada giizellik séylemi: bir alimlama ¢alismas1.” Global Media Journal TR Edition 8.15 (2017), 1-28.
32 Ejder Okumus, “Bedene Miidahelenin Sosyolojisi.” Sarkiyat 2 (2011), 1-15
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The dizzying developments in biotechnologies and medicine provide individuals with various conveniences in
terms of redesigning their bodies and changing gender, which seemed impossible before. These possibilities and
tools give people unlimited possibilities and powers to make any attempt on their bodies. However, these interven-
tions, which are made by cantered on the physical aspect of the body, cause the internal aspect of the body to be put
in the background after a certain period of time. This situation leads to the deterioration of the balance between the
inner and outer body, which constitutes the integrity of the body, and to the weakening of moral integrity. Due to this
process, the body gets rid of moral integrity over time, causing concepts such as identity, gender, body to become de-
valued and become a commodity. In addition to these, in the media, this situation is presented as normal by showing
changes in gender and body, and individuals are guided to experience similar experiences.*

Featherstone (2013) conceptualizes the emphasis on the physical aspect of the body and the increase in the in-
terventions that were previously considered normal in life as “aestheticization of daily life”. Featherstone expresses
the aestheticization of daily life as the disappearance of the lines between art and daily life. In other words, it is the
beginning of the use of aesthetic taste and perception, which was previously limited to art, in all areas of daily life.
In daily life, the idealization of certain measures and standards related to physical shape is presented again with the
logic of consumption, which causes people to make an effort to experience similar experiences. This process is also
managed through the media. In this context, according to Featherstone, the aestheticization of daily life is done in
three ways. The first is “efforts to destroy the border between art and everyday life”. The second is “the project of
transforming life into a work of art”, and the third is “the rapid flow of indicators and images that form the fabric of

everyday life in contemporary societies”.*

According to Foucault (1993:31-32), power has a strong effect on the old and aging bodies in society, both politi-
cally and economically. Because aging bodies are desired to be a part of consumption more actively and effectively.
For this, a new healthy life industry has been produced to eliminate the physical and social signs of aging. These in-
dustry branches consist of sectors with significant profits such as medicine, cosmetics, pharmaceutical industry, and
nutrition industry. Thanks to these sectors, aging bodies have turned into an important consumption tool.**

Conclusion

The use of mass media in today’s modern world has shown a significant increase. Especially internet technologies
are an important communication, interaction and sharing tool widely used by the majority of the society. The inter-
net, which was previously used only on desktop computers, is now widely used on tablets, phones (etc.) as mobile
technologies. Therefore, the fact that the mass media has become an indispensable part of daily life has led to the
emergence of some problems. Body shapes, which are constantly displayed and ideally presented through various
media, cause people who see it to make various evaluations and comparisons about their own body perceptions. In
this evaluation process, the fact that individuals do not have the ideal physical dimensions causes the emergence of
social appearance anxiety over time.

Due to the change in the perception of health, various interventions are made to the body through nutrition and diet.
People are guided about how people should be fed and how they can have an ideal and healthy body, based on expert
opinion, especially through medical discourse and the media. Specialist physicians from related fields establish a direct
relationship between health and appearance and argue that obesity is a disease and that the person should be treated in
order to get rid of this disease. Thus, the health-disease relationship, which is shaped on the understanding of consump-
tion, is strengthened by medical discourse, and people are provided to spend in order to have healthy bodies.

In addition, body shapes presented under the name of ideal body through various media affect the body percepti-
ons of individuals. This situation causes the feeling of inadequacy about the body by comparing the ideal body with
their own real body in individuals. Therefore, in order to get rid of these negative emotions, people have to make an
effort to beautify their body. In other words, the consumption frenzy and excessive nutrition that emerged as a result
of directing individuals to consumption through mass media in the society increased the number of overweight (obe-
sity) people. Since people living in this situation are faced with social exclusion over time, individuals are in a quest
toreshape their bodies in order to return to their old lives. Therefore, people have to experience various experiences
such as various diet programs, cosmetic use and aesthetic surgery applications. Thus, individuals are directed to con-
sumption in order to beautify the body. Especially in this process, the aesthetic industry gains great profits.

33 Aysula Kurt, “Tiiketim Toplumunda Kusursuzlas (tir) ma Ayinlerinin Kurbant Olarak Beden/Body as the Victim of the Perfection (ing)
Rituals in the Consumption Society.” Atatiirk Universitesi Sosyal Bilimler Enstitiisii Dergisi 20.4 (2016): 1301-1319.

34 Mike Featherstone, Postmodernizim ve Tiiketim Kiiltiirii (Istanbul: Ayrint1 Yayinlari, 2013), 123-125
35 Michel Foucault, Cinselligin Tarihi (Istanbul: Afa Yayinlar1,1993), 31-32
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